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PUMA emphasizes their support for women racing by extending their 
partnership with W Series  

Herzogenaurach, Germany – 18 May, 2021 — Global sports company PUMA resumes the 
collaboration with W Series, the international single-seater motor racing championship for 
female drivers. PUMA will tailor its racewear with a female-first design in 2021.  

Race suits for female racing drivers have traditionally been redesigned versions of those initially 
made for their male counterparts. But this year – when W Series will stage eight races in 
partnership with Formula 1 – W Series’ drivers will compete in PUMA racewear tailored 
specifically for the female body from the very start of the design process. This means that the 
season-opening race at Circuit Paul Ricard, France, on 26 June will be the first time that a fully 
female grid will compete in PUMA racewear tailored for women.   

James Clark (Head of Sports Marketing Motorsport & Operations, PUMA) said: 

“Motorsport is in PUMA´s DNA, just like our brand´s principles of equality, diversity and 
inclusion. Hence W Series is a perfect fit with the values we share. For us at PUMA, it is irrelevant 
whether a driver is male or female, the only thing that matters is the passion for motorsport. We 
are very proud that we have been the official racewear supplier of W Series since 2019 and that 
this will continue in 2021. We recently launched a new women’s campaign called ‘She Moves Us’ 
which celebrates females who have moved culture and sports forward and will inspire women 
around the world. In terms of motorsport, there could not be a better ambassador for this 
campaign than W Series.” 

James Clark continues: “The drive for more women in motorsport is proven by the partnership 
between Formula 1 and W Series this season. I am sure this will help W Series move one step 
forward and promote the series on a global scale. Besides our passion for motorsport, we want 
to make sure that the W Series drivers feel safe, competitive, and comfortable in the cockpit. So 
PUMA has designed tailormade race suits for female drivers to ensure a perfect fit.” 
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Abbie Eaton (W Series driver and test driver for Amazon Prime’s The Grand Tour) said: 

“A racing driver has to feel comfortable in the car, and feeling relaxed in what we are wearing 
goes a long way to achieving this. PUMA and W Series are aware that this is important for the 
drivers, and that generic, unisex racewear modified for female racers does not lend itself to 
optimum performance. These new race suits are tailormade to fit my body shape, allowing me to 
focus on racing hard.” 

 

Catherine Bond Muir (Chief Executive Officer, W Series) said: 

“W Series keeps breaking barriers as we today announce the continuation of our partnership with 
PUMA, who have once again shown their commitment to our mission by tailoring racewear 
specifically for our female racing drivers. We are determined to change the face of motorsport 
and PUMA will play a big part in that this year when we race in partnership with Formula 1.”  

PUMA Motorsport supplied high-performance, flame-retardant racewear for the drivers during 
W Series’ successful inaugural season in 2019 and will continue as Global Racewear Partner in 
2021. Their triple-layer Nomex race suits will ensure Formula 1 standards of safety, performance 
and comfort for W Series’ drivers. 

PUMA is associated with the highest levels of motorsport. The global sports company is the 
current partner in Formula One of the Mercedes-AMG Petronas Formula One Team, Red Bull 
Racing Honda and Scuderia Ferrari Mission Winnow teams. PUMA is also the official supplier of 
BMW Motorsport in IMSA and Formula E, Porsche Motorsport in WEC, GT Sport, Porsche 
Supercup and Formula E, and Team Penske in NASCAR and IndyCar. 

 

 

Media Contact: 

Bastian Radloff, Global PR & Social Media Motorsport – bastian.radloff@puma.com 
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PUMA 
PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. 
For more than 70 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 
countries, employs more than 16,000 people worldwide, and is headquartered in Herzogenaurach/Germany. https://about.puma.com/ 
 
 
 


